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SPORTS, MEDIA AND ENTERTAINMENT MANAGEMENT
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SPORTS AND ENTERTAINMENT MARKETING AND COMMUNICATION

14077103 M3IANSBUURNIINeEIRIN LA TS 3 (3-0-6)
SPORTS AND ENTERTAINMENT OPERATIONS MANAGEMENT

14077104 MIIANITBIANITUALNSNEINTUY WY 3 (3-0-6)
ORGANIZATION AND HUMAN RESOURCE MANAGEMENT

14077105  adduarsuleuisiden1agsng 3 (3-0-6)
STATISTICS AND RESEARCH METHODOLOGY OF BUSINESS

14077106 msdamadenagmdlugsiafn ouayiuiis 3 (3-0-6)

STRATEGIC MANAGEMENT OF SPORTS BUSINESS
MEDIA AND ENTERTAINMENT

14077107  n13RuUkaznsUTIUTING 3 (3-0-6)
FINANCE AND MANAGERIAL ACCOUNTING

14077108 AQMNENWILALATUTTTH 3 (3-0-6)
SPORTS LAW AND ETHICS
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SPORTS INNOVATION MANAGEMENT
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SPORTING EVENT AND MEDIA PRODUCTION
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SPORTS BRAND MANAGEMENT
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SPORTS AND ENTERTAINMENT SPONSORSHIP AND FUNDRAISING
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DIGITAL MEDIA BROADCASTING
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CONSUMER BEHAVIOR IN SPORTS BUSINESS
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SPECIAL TOPICS IN
SPORTS, MEDIA AND ENTERTAINMENT MANAGEMENT 1
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SPECIAL TOPICS IN
SPORTS, MEDIA AND ENTERTAINMENT MANAGEMENT 2
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INDEPENDENT STUDY
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A study of basic principles of accounting practice, chart of accounts,
accounting cycle, recording in general journal, transactions posting to ledgers, trial

balance, adjusting and closing entries, and financial statements preparation.

14077002 wdnLATEFANENT 3 (3-0-6)
PRINCIPLES OF ECONOMICS
JdeAuneu Taig
PREREQUISITE NONE
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A study of general principles of economics : values, prices and resource
allocation; fundamental theories of firm behaviors, production, and cost with an
emphasis on factors affecting product’s demand and supply, as well as a study on

business cycle, the application of monetary and fiscal policy, and economic stability.
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SPORTS, MEDIA AND ENTERTAINMENT MANAGEMENT
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A study of foundation concept of business administration and management
within sports, media, and entertainment industries, national and international sport
organization, types of sports businesses, roles, functions and characteristics of a sports
manager to run a sports business effectively, advertising, public relations, sports
branding, agency, planning and executing special or sports event, communication across

boundaries to bridge the gap between the perceived creative and business functions.
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SPORTS AND ENTERTAINMENT MARKETING AND COMMUNICATION
JdeRuney Taidl
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A study and apply principles of marketing and communications for sports and
entertainment. To explore and analyze sporting events, sporting entertainment and
media based on real case study focusing on marketing techniques and promotion
activities. To learn, realize and approach the combination of marketing principles (i.e.
Marketing strategy, Market segmentation, Consumer behavior and motivation) and
communications principles (i.e. Skill and mass communication theory, Media Ethics,
Foundation of communications and design) in terms of sports and entertainment

business by discuss on successful projects and exchange with experts.
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SPORTS AND ENTERTAINMENT OPERATIONS MANAGEMENT
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A study of concept and application for principle of operations management.
Emphasis is on managerial processes for effective operations in sports and
entertainment organization. Topics include operations strategy, logistics and supply
chain management, facilities location and traffic flow design, demand forecasting, sales
and operations planning (S&OP), inventory control, quality management, safety

management, and project management.
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ORGANIZATION AND HUMAN RESOURCE MANAGEMENT
dsRuneY Taigl
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A study of organization and structure, organization theory, strategies, designs,
size, life cycle, building organizational culture and the impact of environment. The
challenge of human resources management: Strategy and human resources planning,
job analysis, motivation, and the maintaining of positive work environment, appraising

performance, managing compensation and sport leadership

14077105  adfuarsuileuisiden1egsng 3 (3-0-6)
STATISTICS AND RESEARCH METHODOLOGY OF BUSINESS
wdsduneu Taigl
PREREQUISITE : NONE
Anwmnumluifnfuaifgia dnvasdeyanisgsia nmsifusiunuteya msld
38n153delunisdvuailgvn nsguIunisvenisidegsia Junounisiufuves
NILUIUNTTITY AMTOBNUUUNUNUITY N1SWBURUULEEDLIATINIUITY N1333UTINTRYA
WWIARlUNITIA N1SEBNKUUABUNNY WATANTTENAIBEINMAITUAIAALIN NMTIATIENTYA
lngldaingsnauaznisinauetoya NMSAEUTIBNUNMTITELALITLFTIUNTIVY
A study of statistical concepts for business research, data collection method,
research methodology in problem identification, processes in business research,
beginning stages of research processes, research design, research proposal writing, data
collection, measurement concepts, construction of questionnaire, sampling techniques
and field work, an analysis of data with the use of business statistics and presentation,

research report writing, and ethics in research.
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STRATEGIC MANAGEMENT OF SPORTS BUSINESS
MEDIA AND ENTERTAINMENT
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A study of concept, theory, sports management philosophy, and tools for
strategic management, analysis of internal and external environment in sports business,
creation of vision, mission and organizational goal, planning process, level of strategic
planning, sports strategic plan formulation, implementation and evaluation, and case

study of sports business media and entertainment.
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FINANCE AND MANAGERIAL ACCOUNTING
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A study of role and significance of managerial accounting, the use of accounting
data in the management of an organization, planning, budgeting, reporting systems and
the use of accounting information in management decision. A study of basic theory and
techniques of finance and their application on business management: financial
statement analysis, financial planning, risk and return, current asset management, cost

of capital, capital budgeting, and capital financing alternatives.
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SPORTS LAW AND ETHICS
dsRuneu Taigl
PREREQUISITE : NONE
Anwnierfulssdumangrang a3usssuuaganuiuiinveusedanu teafunsianis
AN ﬁgﬂuﬂizLﬁmﬁmﬁ’uﬁﬁmﬁaﬂﬁmmqmsmmm wasnsys Uy dinerfunisfunsiuluds
HomiAtueyglagainsmsfin flienuduiis dhfw i uazyaraduiiieitos n1ste
eAvdnsniseneven UszLﬁuLﬁEJ’.Jﬁ’umﬁwmuuaz@b&mmu ANNLINAOUN NN UUNEULAL
N7 32 08Uv8aN153ANIN TN INTUYBElUNI TR Ussiiuienfunsndaumatlyguazaedns
FIN99) msz@ﬂﬁuﬁmﬁumﬁmmimimémL.Lazmaﬁ%ﬁumu sdeUseivluduaiusssusiie i
faufedes muademves “anuihirlatniw” aliiFousudue e dunsdng
At
A study of an overview of legal, Sport Acts, Court of Abritation for Sport: CAS),
ethical and social responsibility issues concerning event organizers, entertainers,
athletes, teams and others. Topics include the sales of broadcast rights, labor and
employment issues, intellectual property and licensing issues, liability issues related to
facility operation and other ethical issues. Also the topic of “sportsmanship” will be

thoroughly discussed.
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SPORTS INNOVATION MANAGEMENT
WURUneY Taid]
PREREQUISITE : NONE
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A study of the innovation management knowledge to sports industry. The key
topics are based on the concept of innovation management that integrates different
technological, economic, and behavioral changes, as influential factors to new product
and process development. The class discussion covers strategy and implementation to
foster innovation development in response to growth of sports and related healthcare

industry.
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SPORTING EVENT AND MEDIA PRODUCTION
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A study of sporting events and media production by experts in TV digital and
social media online. To practice creative thinking, media planning, advertising design and

event marketing for sports and entertainment business with studio-visit and skill

development.

14077203 n1sIaNsdnanuwallugsiafm 3 (3-0-6)
SPORTS BRAND MANAGEMENT
FwdeRunen 1aid]
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A study of knowledge for creating, managing and maintaining a brand in sports
business. Topics include brand and branding in sports entertainment industry,
consumer-based branding equity, brand positioning, building brands using marketing mix
and strategies for managing brands over time. Students will compare, analyze and
discuss case studies. High-profile guest speakers will be invited to the class to share

their experience relating to sports brand management.

14077204 msatuayunisszauyulugsiafuas T 3 (3-0-6)
SPORTS AND ENTERTAINMENT SPONSORSHIP AND FUNDRAISING
FwdeRunien 1aid]
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A study of introduces students to the strategic role of the sponsorship and
fundraising in sports and entertainment business. Topics include the sponsorship basic
including marketing issues, strategic communication through sponsorship, sponsorship
value, and sponsorship evaluation. Sponsorship planning and fundraising techniques

utilized by sport and entertainment, are studied.

14077205 MsunsnmEeRva 3 (3-0-6)
DIGITAL MEDIA BROADCASTING
L ARSI Tt VI Taidl
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A study of basic digital media broadcasting, up to date broadcast technology and
system, high-definition multimedia interface (HDMI), technical terms, file management,
basic editing principles and morality in media information. Visit digital radio and TV
station, guide to useful websites, applications, update support technology and devices

for digital broadcasting. (i.e. Smartphone, laptops)

14077206  wgAnssugUsInAlugsiafm 3 (3-0-6)
CONSUMER BEHAVIOR IN SPORTS BUSINESS
wdeRunien 1aidl
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A study of the principles of consumer behavior in sports business the cultural,
social, individual and ethical influences on consumer buying behavior, within the overall

framework of the current research and knowledge on consumer decision making. This
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course places particular emphasis on the conceptual foundations of consumer behavior,
and how these variables impact marketing strategy decision — making ; that is, practical
applications of the theoretical knowledge base. Current examples in advertising,
product/service planning, brand management, marketing segmentation, positioning
strategy and pricing and distribution strategy will be integrated with the concepts and

theories throughout the course.

14077207 Wdafireinumsdansi deuazudi 1 3 (3-0-6)
SPECIAL TOPICS IN SPORTS, MEDIA AND ENTERTAINMENT MANAGEMENT 1
JdeRuney Taidl
PREREQUISITE : NONE

Anwinsdanisgsfan denastufisiaenndesiugaaionaraundonlutliagdy
MelnAnuarnguianvanuatsanuniv lagidededinauasuldluusazaianisd@ne
savmsdansfinugau vieduuw lusnsssme

A study of contemporary sports business media and entertainment responding
to the current situation and environment though theories and concepts across multi-
disciplines. Contemporary topics may be different in each semester and foreign study

trips or seminar may applied.
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A study of contemporary sports business media and entertainment in different
context responding to the current situation and environment though theories and
concepts across multi-disciplines. Contemporary topics may be different in each

semester and domestic or ASEAN trips, seminar may applied.
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A study and a research related to fields of study, writing research proposal and data
collection and study of data processing, analyzing and summarizing result including report

writing and research presentation.
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A study and a research related to fields of study, writing research proposal and data
collection and study of data processing, analyzing and summarizing result including report

writing and research presentation.
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A study of business problems, including analyzing, report writing and
presentation.
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