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ABSTRACT

The purposes of this research are to study consumer behavior on consumption and factors
that influence the buying decision of buffalo milk in Bangkok. The samples in this study were
400 milk consumers in Bangkok area. Questionnaires were used as tools to collect data. The
descriptive method and Binary Logistic Regression in Logistic regression analysis were then
analyzed.

The results showed that the majority of samples were women, aged 21-30 years who,
hold a bachelor's degree and work as private company officers. They have income of more than
20,000 Baht per month. Entertainment activities such as watching movies, listening music and
watching TV programs on health and wellness were their lifestyle. High nutritional value of the
buffalo milk and information obtained from the internet influenced the decision to purchase
buffalo milk. The results of the Logistic Regression Analysis revealed that factors influencing the
decision to purchase buffalo milk consumers in Bangkok significantly were two personal factors:
sex and lifestyles. There were six factors for marketing mix: smell, expiration date, nutritional
value, price of the product, advertisement through various media and opportunity to taste the

product.
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