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ABSTRACT

The Japanese crepe is a type of snack that is widely popular, especially among
teenagers who enjoy eating snacks due to the appetizing forms and tastes of Japanese crepes.
Therefore, opening a Japanese crepe business near academic institutions, such as King Mongkut’s
Institution of Technology Ladkrabang, is regarded as a site with high marketing opportunities, but
also with high competition as well. This research has an aim to study the marketing feasibility of
a mobile Japanese crepe stores businesses around King Mongkut’s Institution of Technology
Ladkrabang. The data gained from the study will be beneficial to mobile Japanese crepe store
entrepreneurs and was collected by questionnaires from a sample group around that area. The data
was then analyzed with frequency distribution and percentages in order to analyze the demands
regarding the marketing mix of consumers around King Mongkut’s Institution of Technology
Ladkrabang. Furthermore, analysis of the marketing feasibility was performed, which analyzed
the possibilities and obstacles from the environment that were external to the marketing of mobile
Japanese crepe stores businesses.

The study results concluded that the sample group consisted mostly of females who
were between 16-20 years old, single, have a Bachelor’s Degree level of education, and are
students with an average income equal to or less than 10,000 Baht per month. As for demands
regarding the marketing mix for mobile Japanese crepe store businesses, it was discovered that in
the product area, the sample group desired to purchase sweet Japanese crepes, by selecting banana
as the main filling, chocolate sauce as the syrup, and almonds as the topping in sweet varieties.

For savory Japanese crepes ham was the main filling of the Japanese crepe, sweet corn as the
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vegetable, and mayonnaise as the sauce. Moreover, two fillings for the Japanese crepe can be
selected and two types of packaging can be chosen, which can either be held, ready to be eaten
conveniently, or packaged for takeaways, which uses wrapping paper with beautiful designs.
In the price area, the average prices of the sweet Japanese crepes are in the range of 31-35 Baht,
and the average prices of the savory Japanese crepes are in the range of 36-40 Baht. In the
Distribution Channels area, an aesthetic, eye-catching van is to be used as the mobile Japanese
crepe store. The sites included are residential neighborhoods, villages, and dormitories. In the
Marketing Promotions area, the news is received from store sign media. The desired selling
promotion is discount coupons, and will be used if mobile Japanese crepe stores are opened
according to demand.

As for the results of the marketing feasibility study, it was discovered that there are
possibilities in opening mobile Japanese crepe store businesses around King Mongkut’s
Institution of Technology Ladkrabang, because the mentioned area has a great number of
consumers from target groups, and no mobile Japanese crepe store businesses exist in the area
yet, which allows for freedom in entrepreneurship which can be expanded to other locations.
For Japanese crepes, they can be adjusted to have many varieties and suitability, the raw materials
and equipment can easily be sourced and there is support from both the public and private sectors.

This study includes the few suggestions as follows: Entrepreneurs should give great
importance to marketing mix factors in business planning, pricing, raw materials, and marketing

promotions according to the demands of the consumers that use their services.
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