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ABSTRACT

This research aims to study the behaviors of using chemical and natural hair salon service
of women in Bangkok and to study marketing mix affecting using chemicals and natural hair salon
service of women in Bangkok. 400 samples were interviewed by using questionnaire. The data were
analyzed by frequency, percentage, mean and S.D, and testing hypothesis by using t-test, F-test
following by LSD.

The study found that most customers used hair dying, the reason to come to hair salon
was skilled hairdresser did the good job, service expense per time was 1001 to 1500 baht, frequency
of visiting hair salon was uncertain, service using time was regularly in the evening from 16.01 to
20.00 of the holidays, salon nearﬁy home was preferably and made decision by themselves. The
overall important level of marketing mix was the most. On each, service personnel had the highest
mean, followed by service process, physical evidence, products and services, pricing, promotion and
distribution channels respectively.

The hypothesis testing indicated the customers using chemicals and natural hair salon in
Bangkok who had different sex, age, education level and occupation had the significant different

marketing mix levels, in general and some details.

Keywords : Service Marketing Mixes, Service Using Behavior, Hair Salon, Chemical and Natural Hair Salon

Service.




