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Abstract
This.research. aims af. studying_structural. factors.influencing purchase. of pet.foads.in. Bangkok...330

owners..of_dogs._or. cats who. lived..in..Bangkok. were_selected. The data. was._analyzed. by._using

structural._equation..maodeling. The..results. show. that_perceived. quality. (PQ)._is.the..main. factor

affecting the...purchase...intention...of .. such.. customers.... followed. by attitudes. (ATT),._.customer

satisfaction(CS), and pet’s. favor (PF). respectively... The.structure. of equations (model).is. represented
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