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ABSTRACT

Social media are increasingly being used among people worldwide especially the young.
The purpose of this research is to explain why Thai people use social media and how this
technology diffuse among groups of people. Based on The Theory of Reasoned Action (TRA)
and The Technology Acceptance Model (TAM), several latent constructs: behavioural intention
(BI), subjective norms (SN), perceived ease of use (PEOU), status-seeking (SS), and perceived
usefulness (PU) are employed to answer the research question. Respondents (n=500) in Bangkok
Thailand are selected and Structural Equation Modelling (SEM) is employed to analyze the data.
The findings show that the main constructs that influence the intention of using social media
both directly and indirectly is perceived ease of use, followed by subjective norm, status-
seeking, and perceived usefulness respectively. The research encourages the use of intrinsic
motivation in information systems research to investigate the use of information technology.
Furthermore, the results show that there is equality between gender in terms of using social
media. However, there are gaps between groups of different age and family income in the case
of using this kind of technology. Limitations and suggestions for future research are addressed in

this research.
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